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Comparison of Super Bowl Ads over the years and Strategies used
Name

Institution
The super bowl is a yearly championship game of the National Football League culminating the regular NFL season, which starts in the late summer of the previous calendar year (Hartmann & Klapper, 2017). It is among the most watched yearly sporting event across the globe. Due to its overwhelming viewership in the US and around the world, companies usually take advantage to advertise their brands during the game. For most of the people and organizations, it is not always about the game but the commercials that air during the game.

Over the last few years, super bowl ads have become more expensive, more elaborate and people are talking a lot about them. It is costly in the sense that its charges have increased over the years and are charged according to the airtime of an ad. For example, for a 30-second spot in 2016, CBS, which was airing the super bowl was charging advertisers between $4.8 and $5 million. That shows an increase in the charges when compared to the 2015 figures, which were averaging $4.4. The 2015 value was also an increase from the previous years. For example, the cost of advertisement a decade ago was $2.5 million. The viewership is also increasing by the year, thereby justifying the increase in ad costs. For example, in 2015 there was a record 114.4 million viewers compared to 112.2 the previous year and 108.4 million views in 2013. The ads are also becoming more elaborate and detailed, and people understand the products more.

The strategies are changing as years goes by, and the advertisers are integrating online advertising and social media more to try to increase the exposure (Hartmann & Klapper, 2017). Some companies are even uploading the advertisements on YouTube before the big game, which did not happen a few decades back. The strategies are changing due to the dynamics of the market and advancement in technologies. People are also taking advantage of social media because of the many users who are increasing by the day. Online and television advertising seems to be the most successful as it reaches a broad target audience.
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